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Market Overview



VDS in the Context of the Global Consumer Health 
Marketplace

Consumer Health
USD305 billion

OTC

USD128 billion

Vitamins and Dietary 
Supplements

USD131 billion

Weight Management and 
Wellbeing

USD21 billion

Sports Nutrition

USD24.6 billion



Growth since onset of COVID-19 still dominated by vitamins and dietary supplements

GLOBAL OUTLOOK



Despite China’s lockdowns, Asia Pacific remains the 
biggest region



52% 
Use a phone 
app

64%
Take 
vitamins or 
supplements

66%
Exercise and 
physical 
activity

Consumers in Asia have a positive view on vitamins 
and supplements
Most Popular Approaches to Health Prevention 2022
(% of respondents selected the approach)

Attitudes Towards Vitamins and Supplements

Source: Euromonitor Voice of the Consumer: Health and Nutrition, fielded January to February 2022

0% 15% 30% 45% 60%

Vitamins and supplements are generally
safe to consume

Vitamins and supplements are important
to my overall health and nutrition

I focus on my specific health concerns
when choosing which vitamins or

supplements to take

I know which vitamins and supplements to
take for my specific health goals and

concerns

2022 2020



Distribution



COVID-19 changed where and how consumers 
shop

New Value 
And Spending 

Criteria

Cautious 
spending

Health front of 
mind

Agile innovation

Digitalisation



E-commerce continues to shine as consumers’ 
online purchasing proves sticky



Herbalife

Amway

Nu Skin 

0% 20% 40% 60% 80% 100%

Sales through e-commerce

Digital engagement and social media

Top trends impacting Consumer Health Industry Sales, 2022

A little influential Extremely influential Not at all influential

Somewhat influential Very influential

Shifts to e-commerce and digital engagement 
inevitable

Source: Voice of the Industry: Consumer Health, fielded March 2022. (n=63)



Market Prospects



Consumer health in 2027: A future led by vitamins and dietary supplements

GLOBAL OUTLOOK
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OTC Forecast CAGR % (2022-2027) Sports Nutrition Forecast CAGR % (2022-2027)

VDS Forecast CAGR % (2022-2027) Weight Management and Wellbeing Forecast CAGR % (2022-2027)

Leading Consumer Health Countries 2022, and Forecast CAGRs by Category



Forecast growth looks rosy for Asian leaders



Lifestyle positions take centre stage in growth of 
vitamins and dietary supplements



Inflation is expected to complicate consumer 
health approaches in the forecast period



Mental health outpaces growth of other dietary supplements, presaging future gains



Personalisation is expected to see intensifying 
interest in the coming years

Source: https://lemonbox.com.cn/

Source: www.fancl.co.jp/



Key Takeaways



Focus on holistic 
wellbeing will 
become more 
pronounced as 
consumers pay 
more attention 

on being healthy, 
sleeping well and 
mental wellbeing 

The acceleration 
of e-commerce 
and the uptake 
of digital selling 
provides great 
opportunity for 

retailers and 
manufacturers

Strong growth of 
vitamins and 

dietary 
supplements 

gives chance for 
personalisation

Key Takeaways
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