


Export 
 overview
Exports remain a cornerstone of Australia’s 
complementary medicines industry, 
refl ecting strong international demand for 
trusted, high-quality products. In 2024, 
exports reached $1.02 billion, highlighting 
the sector’s vital contribution to Australia’s 
economy and its reputation as a global 
leader in safety, quality and effi cacy.5
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Export diversifi cation has also become a strategic priority, 
with both CMA and government policy emphasising the 
importance of expanding beyond China into Southeast Asia 
and other emerging markets. This is supported by Australia’s 
strong network of free trade agreements, which provide stable 
access to priority markets, and by the sector’s proven ability to 
navigate regulatory and supply-chain challenges. 

Australia’s competitive edge lies in its globally recognised 
standards. Compliance with the Pharmaceutical Inspection 
Co-operation Scheme (PICS) and Good Manufacturing 
Practice (GMP) requirements ensure Australian complementary 
medicines are held in high regard worldwide for their quality, 
effi cacy and reliability. This reputation underpins continued 
access to key markets and supports further growth into new 
and emerging markets.  

Export success also contributes to high-value manufacturing and 
skilled employment in Australia, while reinforcing Brand Australia’s 
reputation for clean, green and trusted health products. 

China (including Hong Kong) continues to dominate as the largest 
export destination, accounting for $697 million, or 68 per cent 
of total exports. At the same time, diversifi cation across the Asia 
Pacifi c region is gathering pace. Vietnam has strengthened its 
position as the second-largest market ($86 million, 8 per cent), 
followed by New Zealand ($49 million, 3 per cent), South Korea 
($32 million, 3 per cent) and Thailand ($31 million, 3 per cent).5  

Emerging demand in the United Arab Emirates further highlights 
Australia’s growing footprint in premium health and wellness 
products. Together, these markets refl ect both resilience and 
opportunity, driven by rising incomes, a stronger focus on 
preventive health and ongoing demand for clean, safe and 
evidence-based products. 

South Korea
$32m | 3%

China
$697m | 68%

Vietnam
$86m | 8%

New Zealand
$49m | 3%

Thailand
$31m | 3%
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China

China remains the anchor market for Australian 
complementary medicines, both as a direct 
export destination and through cross-border 
e-commerce. In 2024, exports to China 
(including Hong Kong) totalled $697 million, 
representing 68 per cent of Australia’s total 
complementary medicines exports.5    

China’s broader nutritional and health food market continues to 
expand. The sector recorded a total import and export volume 
of US$12.03 billion in 2024, with imports valued at US$7.75 
billion – a 15.1 per cent increase on the previous year. Australia 
remains one of China’s most important trading partners in this 
space, ranking as the third-largest source country for imports 
(US$1.06 billion), behind the United States and Germany.19 

Looking ahead, China’s complementary medicines market – 
covering vitamins and dietary supplements, herbal/traditional 
medicines, plus sports nutrition and weight management 
products – is valued at US$56.3 billion in 2025 and projected to 
reach US$71.0 billion by 2030 (CAGR 4.7 per cent), reflecting 
steady growth in a maturing market.1 While growth is slower 
than in emerging Southeast Asian markets, China remains the 
single largest opportunity for Australian exporters, particularly 
for products underpinned by strong safety credentials and 
trusted provenance. 

Within the vitamins and dietary supplements segment, immunity 
remains the largest dietary supplement category in China, 
valued at US$4.7 billion in 2025 (20.9 per cent share), but its 
share has gradually declined since the pandemic peak (22.8 
per cent in 2020). Bone health (US$3.9 billion, 17.4 per cent) 
and general health (US$2.0 billion, 9.2 per cent) also represent 
major categories, reflecting the ongoing influence of chronic 
disease management and preventive health.1 Growth, however, 
is increasingly concentrated in lifestyle-oriented segments.  

Beauty-from-within (US$2.0 billion, 9.2 per cent) and joint health 
(US$1.7 billion, 7.6 per cent) are among the fastest-growing, 
alongside smaller but expanding areas such as sleep, mental 
wellbeing, and healthy ageing.1 These shifts reflect broader 
consumer attitudes, with 73 per cent of Chinese consumers 
now considering wellness a top priority in their everyday lives.20 

Life-stage health needs are also rising in importance, with  
34 per cent of Chinese women reporting use of supplements 
to manage or prevent menopause-related symptoms in 2024.20 
These categories, while still smaller in value than immunity, are 
reshaping long-term consumer demand and reflect generational 
differences – with Gen Z and Millennials driving beauty, 
mental wellbeing, and digital-first consumption, while older 
demographics continue to fuel immunity and bone categories. 

E-commerce continues to dominate distribution, now 
accounting for more than 60 per cent of China’s VDS sales 
in 2025.1 The decline of informal daigou channels has further 
cemented the role of formal cross-border e-commerce (CBEC) 
platforms, which now serve as the primary gateway for 
Australian brands to reach Chinese consumers.  

Innovation in formats such as gummies, vegan and plant-based 
supplements, and beauty-linked products is closely tied to these 
digital retail channels, providing powerful cross-border pathways 
for Australian brands reach Chinese consumers who increasingly 
value quality, authenticity and transparency.21 

Australia’s reputation for “clean and green” products, combined 
with its world-class manufacturing standards and regulatory 
alignment, ensures that demand from Chinese consumers 
remains robust.    

Note: Market figures in this section are based on Euromonitor International’s “Consumer 
Health” definition, which includes four categories—Vitamins & Dietary Supplements (VDS), 
Sports Nutrition, Herbal/Traditional Products, and Weight Management & Wellbeing. Figures 
published by the China Chamber of Commerce for Import & Export of Medicines and Health 
Products (CCCMHPIE) under the term “Nutritional and Health Food” are based on different 
definitions and are therefore not directly comparable.

China’s complementary 
medicines market to 
reach by 2030

China remains 
Australia’s largest 
complementary 
medicines export 
market.

$71 billion 

Wellness, beauty, and lifestyle 
categories fuel growth 
•	 73% of Chinese consumers consider 

wellness a top daily priority 

•	 Beauty-from-within (US$2.0b), joint health 
(US$1.7b), sleep and mental wellbeing are 
rising fast 

•	 34% of Chinese women use supplements 
to manage menopause symptoms 
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Australia ranks as the  
third-largest source 
country for China’s health 
imports (US$1.06b), after 
the US and Germany.

VDS Delivery Channels in China (2015-2025)
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Vietnam

Vietnam has rapidly emerged as one of 
the most dynamic markets for Australian 
complementary medicines exports. In 2024, 
exports reached $86 million, representing 
8 per cent of Australia’s total exports and 
consolidating Vietnam’s position as the  
second-largest destination after China.5 

The domestic complementary medicines market – covering 
vitamins and dietary supplements, sports nutrition, herbal/
traditional, and weight management products – is expanding at 
one of the fastest rates in the region. Valued at US$2.9 billion in 
2025, it is forecast to nearly double to US$4.6 billion by 2030 
(CAGR 9.2 per cent).1 This makes Vietnam the fastest-growing 
complementary medicines market in Southeast Asia.  

Growth is particularly strong in herbal and traditional products 
(+9.7 per cent CAGR) and sports nutrition (+11.7 per cent CAGR), 
reflecting both Vietnam’s cultural heritage of traditional medicine 
and the rising adoption of fitness and active lifestyle trends among 
younger consumers.1 

Within the vitamins and dietary supplements segment, digestive 
health is the largest category in 2025 (US$167.8m, 17.3 per cent), 
followed by general health (US$141.6m, 14.6 per cent) and heart 
health (US$137.2m, 14.1 per cent), reflecting strong demand for 
preventive solutions. Liver health (US$124.3m, 12.8 per cent) 
remains important given dietary habits and alcohol consumption, 
while memory health (US$101.5m, 10.4 per cent) is expanding as 
ageing and cognitive wellbeing rise in priority.1  

Beyond these, smaller but faster-growing segments – including 
beauty-from-within, women’s health and mood/sleep support 
– illustrate how younger consumers, particularly women, are 
reshaping Vietnam’s modern health concerns. At the same time, a 
regional focus on healthy ageing is taking hold, with supplements 
targeting healthspan, brain health and resilience gaining traction as 
life expectancy rises alongside chronic disease prevalence.22 

E-commerce is playing an increasingly central role in Vietnam’s 
health and wellness market. From a single-digit share in 
2015, online sales now account for more than 20 per cent of 
complementary medicines purchases by 2025.1 This shift has 
been accelerated by high digital engagement, with Vietnamese 
consumers turning to online platforms for convenience, product 
discovery and trusted international brands. 

For Australian exporters, Vietnam represents a powerful 
diversification opportunity. Rising disposable incomes, an 
expanding middle class, and strong consumer trust in Australian-
made products combine to create fertile ground for growth.  

Vietnam is now 
Australia’s second-
largest export 
destination for 
complementary 
medicines 

Fastest-
growing 
market in 
Southeast 
Asia (+9.2% CAGR 

2025-2030)

Vietnam’s complementary 
medicines market is valued 
at US$2.9 billion in 2025 
forecast to reach US$4.6 
billion by 2030.

E-Commerce drives 
Vietnam’s wellness 
market expansion  
Younger consumers 
and women are 
reshaping Vietnam’s 
health landscape.
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Other export 
target markets 

Beyond China and Vietnam, a diverse set 
of regional markets continues to drive 
opportunities for Australian complementary 
medicines exports. Together, these destinations 
account for a significant share of Australia’s 
$1.02 billion in exports, while also providing 
important pathways for diversification.  

India stands out as one of the fastest-growing opportunities. 
The country’s complementary medicines market is forecast to 
expand at 9.0 per cent CAGR to 2030, with sports nutrition 
emerging as a breakout category at 15.9 per cent CAGR.1 This 
reflects India’s rapidly urbanising population, a surge in fitness 
culture, and increasing adoption of preventive health solutions 
among younger consumers. 

Thailand and Malaysia are also demonstrating solid growth 
momentum. In Thailand, the complementary medicines market is 
projected to expand at steady rates, with sports nutrition growing 
at 8.0 per cent CAGR.1  

Malaysia is experiencing even faster growth, with sports nutrition 
up 10.4 per cent CAGR, supported by high health awareness and 
rising incomes. Ingestible beauty is also material across ASEAN 
– beauty ranks among the top vitamin and dietary supplements 
categories in Thailand (12.8 per cent, US$160.6m), Malaysia (11.7 
per cent, US$91.8m) and Singapore (12.0 per cent, US$54.0m).1  

In the Middle East, the United Arab Emirates is emerging as a 
promising growth hub. Category demand skews toward bone, 
general and digestive health, with smaller but growing niches 
in women’s health and beauty, and an increasing awareness 
of stress and mental wellbeing. E-commerce is also gaining 
traction, with online sales reaching 18.3 per cent share of 
complementary medicines by 2025.1 

Across all these markets, a common theme is the outperformance 
of sports nutrition as younger demographics embrace fitness 
and active living. Combined with strong cultural resonance for 
herbal and traditional medicine in many Asian markets, this trend 
highlights the breadth of opportunities for Australian exporters who 
can adapt their offerings to local consumer preferences. 

The following charts (page 26-27) present detailed data (in US$) 
across Australia’s top eight export markets, showing:

•	 Current total market size (2025) and forecast market size (2030)

•	 Current segment size and forecast growth

•	 The current market size and growth rate (2020-25) of the most 
popular and fastest-growing vitamin and dietary supplement 
categories
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IndiaChina

IndonesiaThailand
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Vitamin and Dietary Supplement Category Growth By Country (2020-25)
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Australia’s complementary 
medicines are recognised 

around the world for being  
of the highest quality,  

safety and efficacy.

“

29

2
0

2
5

 C
M

A
 I

N
D

U
S

T
R

Y
 S

N
A

P
S

H
O

T



International  
outlook

The global complementary medicines sector 
continues to grow, underpinned by consumer 
trust and long-term demographic drivers. 
Global retail sales of vitamins and dietary 
supplements are projected to reach  
US$139.9 billion in 2025. While growth is 
expected to moderate from 5.4 per cent CAGR 
in 2020-24 to 2.3 per cent CAGR in 2025–29, 
supplements are still forecast to outperform 
over-the-counter medicines, which are 
projected to grow at only 1.6 per cent.23  

Demographic change is a major driver of demand. By 2050, one 
in four people in the Asia-Pacific region will be aged 60 or older, 
creating a trillion-dollar market for healthy ageing solutions.23 At 
the same time, the gap between lifespan and healthspan remains 
9 to 11 years, driving demand for products that support resilience, 
cognition, mobility and vitality.24 

Women in midlife and older age groups are increasingly 
shaping wellness spending, prioritising menopause, bone, skin 
and cognitive health – areas with strong growth potential for 
nutraceuticals and functional supplements.25 

In Asia-Pacific, women now account for around 60 per cent of 
supplement spend, making them a critical driver of global category 
growth.20 In APAC, only 13 per cent of over-60s live alone (vs 
~30 per cent in Western markets), and around 30 per cent report 
joint or muscle pain –  indicating demand for mobility, protein and 
caregiver-focused solutions.26

Global industry trends  
Lifestyle and consumer trends are also reshaping the global 
landscape: 

•	 Healthspan focus: Supplements are increasingly marketed  
as longevity and preventive health solutions, with around  
50 per cent of new launches since late 2024 carrying longevity 
messages. Euromonitor also reports 54 per cent of consumers 
now say they know which vitamins and supplements to take 
for their specific health goals, reflecting a more educated and 
purposeful consumer base.23 

•	 Protein crossover: Protein supplementation has expanded 
beyond sports into mainstream nutrition, with adoption growing 
among women and older consumers.23 

•	 Beauty-from-within: Nearly 20 per cent of global launches 
since 2024 include beauty claims, often overlapping with 
immunity and anti-ageing benefits.23 

•	 Mood and relaxation: Rapid growth in Southeast Asia, 
especially Indonesia (+41.5 per cent), Vietnam (+17.7 per cent), 
Thailand (+17.1 per cent) and Singapore (+22.1 per cent).1 

•	 Digital-first health: Younger consumers increasingly use 
apps, wearables and personalised supplement services, while 
e-commerce, livestreaming and influencer-led discovery are 
central to product uptake in Asia.23 Globally, online channels 
now account for nearly one-quarter of supplement sales, with 
Asia-Pacific leading this shift – in China the figure sits above 
60 per cent, with ASEAN rapidly catching up.23 

Asia Pacific: Shift in Supplement Distribution Channels (2020-2025)
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•	 Self-care and value-for-money: Rising healthcare costs and 
access barriers are pushing consumers toward self-managed 
health. Global modelling shows supplements and self-care 
approaches could deliver US$120 billion in annual savings 
and free up 1.8 billion physician hours.27 

•	 Sustainability and transparency: Clean-label, eco-
friendly packaging and ethical sourcing are now baseline 
expectations for consumers, who increasingly scrutinise 
ingredient lists and dosages before purchase. Over 70 per 
cent of global consumers say scientific backing is important 
when choosing supplements, underscoring the demand for 
evidence-based and transparent claims.25 28  

Overall, these trends highlight a global market that is both 
resilient and evolving. Consumers are demanding more 
personalised, convenient and trusted solutions – from 
beauty gummies and longevity supplements to digital-first, 
subscription-based nutrition services.  

For Australian exporters, the combination of strong consumer 
trust, demographic change and the rise of preventive self-
care provides fertile ground for growth in both established and 
emerging markets. 

Global Growth Outlook: Vitamins And Dietary Supplements Vs OTC 
Medicines (2020-2029)
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By 2050, one in 
four people in 
the Asia-Pacific 
region will be 
aged 60 or older. 

Healthspan gap:  
9-11 years between 
lifespan and healthspan

Source: Euromonitor International, 2024. Consumer Health.

Women lead global supplement spending 

•	 In APAC, ~60% of supplement 
spend is by women. 

•	 Growing focus on menopause, 
bone, skin, and cognitive health. 
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Industry opportunities 
and challenges

Opportunities Challenges

Australia’s complementary medicines industry is entering a new phase 
of growth, supported by strong consumer demand, product innovation 
and recent policy breakthroughs such as the reinstatement of private 
health insurance rebates for natural therapies. Continued momentum 
will depend on addressing key regulatory, trade and workforce 
challenges that shape the sector’s long-term success. 

Growing consumer demand
Australians continue to embrace complementary medicines 
as part of mainstream health management. Strong growth 
in probiotics, sports nutrition, and women’s health products 
highlights the sector’s ability to meet evolving consumer needs, 
supported by innovation and a growing evidence base.  

Improved evidence pathways
Although more work needs to be done, updates to the AUST 
L(A) Evidence Guidelines make it more viable for sponsors to 
pursue meaningful claims supported by robust data. This creates 
better opportunities for companies to invest in innovation and to 
differentiate products through credible, evidence-based health 
benefits and TGA positive claimer of efficacy. These products 
can be protected for five years using the data protection option, 
providing return for investment while publicly expanding the 
efficacy base for complementary medicines. 

Manufacturing improvements and export 
diversification
Streamlined GMP clearance processes and automatic 
extensions for overseas certifications are helping to 
reduce regulatory burden and improve efficiency. The 
ongoing development of Release for Supply guidance for 
complementary medicines will reduce red tape and reinforce 
Australia’s reputation for world-class manufacturing. At the 
same time, diversification into Southeast Asia, India and other 
emerging markets presents opportunities to build resilience 
beyond China.  

Policy recognition of natural therapies
The reinstatement of private health insurance rebates for 
natural therapies represents a significant policy shift. It 
demonstrates growing recognition of the evidence for, and role 
of, complementary medicines in preventive health, and creates 
new opportunities for practitioners and consumers alike.   

Regulatory complexity and compliance costs
Australia’s complementary medicines sector operates within 
one of the most rigorous regulatory systems in the world. While 
this underpins safety and trust, regulatory complexity and 
compliance requirements that are not commensurate with risk 
continue to create significant costs and slow innovation. Issues 
such as variability in GMP inspections, advertising enforcement, 
efficacy assessment and ongoing labelling changes risk placing 
unnecessary burden on responsible businesses.   

Access to key ingredients
TGA reviews of widely used ingredients create uncertainty for 
sponsors and consumers. In 2024-25, proposals to heavily 
restrict vitamin B6, Wild Cherry Bark and other ingredients 
highlighted the constant risk of sudden regulatory changes. 
Without CMA’s advocacy, proposals like these could severely 
limit product availability and disrupt supply chains. CMA puts 
significant efforts into protecting and maintaining existing 
ingredients and making conditions easier for industry to apply 
to use new ingredients.  

Export concentration and trade barriers
While exports remain strong, the industry is heavily reliant on 
China, leaving businesses vulnerable to shifts in trade policy 
or market access. Technical trade barriers, customs delays 
and tariffs continue to affect exporters, particularly smaller 
businesses without the resources to navigate complex foreign 
regulatory systems.   

Skills and workforce pressures
Manufacturing excellence remains a key strength of the 
industry, but ongoing skills shortages in GMP manufacturing, 
quality assurance and R&D risk constraining growth. Unclear 
regulatory expectations for raw material processing also risk 
discouraging local supply chain development.  

32

2
0

2
5

 C
M

A
 I

N
D

U
S

T
R

Y
 S

N
A

P
S

H
O

T



Sustainability

Four key pillarsThe complementary medicines industry depends on the natural 
environment to ensure the quality, efficacy, and safety of its 
products. With ingredients sourced globally and increasingly 
affected by climate impacts, the sector is directly exposed 
to risks from extreme weather events, biodiversity loss, and 
shifting supply chains. Of the more than 50,000 herbs used 
therapeutically worldwide, 15,000 face extinction, highlighting 
the urgency of sustainable practices.27 

CMA continues to demonstrate leadership in mobilising 
industry action on climate and sustainability. CMA partnered 
with the NSW Government’s Sustainability Advantage program 
to deliver a Net Zero Pathways Accelerator, assisting members 
to measure their carbon footprint and establish emissions 
reduction targets.  

Building on this foundation, the CMA Guide to Decarbonisation 
was released this year, providing members across the value 
chain – from raw material suppliers to retailers – with practical 
steps for developing net zero pathways. These include creating 
emissions profiles, setting interim reduction targets, investing 
in renewable energy and efficiency upgrades, and embedding 
climate data collection into everyday business systems.  

Mandatory climate disclosure requirements will commence 
across corporate Australia from 2025-26. While small and 
medium-sized enterprises will not be included initially, CMA 
encourages members to act early, viewing decarbonisation 
as a driver of resilience, business efficiency and long-term 
value. Stakeholder expectations are rising with 78 per cent of 
global consumers now considering environmental sustainability 
important in purchasing decision.35  

Beyond climate, the industry faces broader sustainability 
challenges. Global negotiations to reduce plastic pollution 
faltered in August 2025 when the United Nations’ INC5.2 
negotiations in Geneva failed to deliver a Global Plastics Treaty. 
Australia, as part of the High Ambition Coalition to End Plastic 
Pollution of more than 100 nations, expressed disappointment 
at the outcome but reaffirmed its national commitments to 
phasing out single-use plastics, expand domestic recycling 
capacity, and doubling circularity by 2030.  

These developments highlight the importance of industry-led 
initiatives in packaging and circular economy practices while 
international frameworks continue to evolve. 

CMA’s sustainability priorities continue 
to centre on four key pillars

01
Reduce waste and support 
communities: repurposing products, 
minimising waste, and redirecting 
goods to where they are most needed. 

02
Threats to nature: addressing 
climate change and biodiversity loss, 
particularly risks to medicinal plants 
and raw materials. 

03
Better outcomes for people: 
advancing human rights and 
addressing modern slavery risks in 
global supply chains. 

04
Circular economies: promoting 
sustainable packaging, recycling and 
reuse, while responding to consumer 
demand for eco-friendly products. 

By working collectively, CMA members are 
embedding sustainability into operations, supply 
chains and product design. These actions not only 
reduce environmental impact but also strengthen 
the resilience, reputation and competitiveness of 
Australia’s complementary medicines sector.
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CMA industry 
achievements

Over the past year, Complementary Medicines Australia has 
continued to deliver meaningful outcomes for members and the 
greater industry across regulatory reform, advocacy, and international 
trade. By working closely with government, regulators and global 
partners, CMA has secured policy wins, reduced red tape, and 
protected consumer access to safe, high-quality products. 

Reinstatement of private 
health insurance rebates 
After years of sustained advocacy, 
CMA welcomed the Federal 
Government’s decision in April 
2025 to reinstate rebates for natural 
therapies, including naturopathy, yoga, 
Pilates and western herbal medicine. 
This breakthrough restores choice for 
consumers, improves affordability, and 
supports preventive health – one of 
CMA’s long-standing priorities. 

Probiotics regulation made 
workable 
Following more than five years 
of consultation, CMA’s technical 
leadership continues to advocate for 
TGA probiotics guidelines that are 
risk proportionate and practical in 
the Australian context. CMA secured 
TGA recognition of alternative testing 
methods, removal of costly proposed 
new labelling requirements, and 
sought a more balanced approach to 
quality standards – preserving product 
availability and consumer access, and 
safeguarding innovation. 

Protecting access to key 
ingredients 
CMA successfully defended the 
availability of several widely used 
complementary medicine ingredients. 
Wins included overturning a proposed 
ban on Wild Cherry Bark, advocating 
to prevent overly restrictive access to 
vitamin B6, securing risk proportionate 
labelling requirements for herbal 
ingredients such as Garcinia, and 
preserving consumer access to 

herbal ingredients commonly used in 
Traditional Chinese Medicine. These 
risk commensurate outcomes protect 
consumer choice and ensure continued 
access to important complementary 
medicine ingredients. 

Improved evidence pathways 
CMA worked with the TGA to improve 
the Assessed Listed Medicines (AUST 
L(A)) pathway. Updates to the Evidence 
Guidelines now better recognise 
literature-based submissions without 
the need to conduct full clinical trials, 
broaden acceptable methodologies, 
and provide far greater clarity for 
intermediate claims – making the 
pathway more viable for sponsors and 
supporting evidence-based innovation. 

Manufacturing and GMP 
reforms 
Through the GMP Working Group and 
bilateral forums, CMA has continued 
to advocate for reforms to streamline 
GMP clearance, safeguard manufacturer 
and sponsor confidentiality, and reduce 
unnecessary testing. In response to 
industry feedback highlighting delays 
in GMP Clearance assessments, the 
TGA implemented automatic two-year 
extensions for Mutual Recognition 
Agreement clearances as part of its 
backlog reduction strategy. CMA is 
also working with the TGA to develop 
practical risk-based approaches to 
raw material testing and supplier 
qualification, and to finalise Release for 
Supply guidance aligned with PIC/S 
Annex 16, tailored to the needs of 
our sector. CMA has also contributed 
to international PIC/S consultations 

and national policy reviews to ensure 
complementary medicine manufacturing 
in Australia remains globally aligned, 
efficient and fit-for-purpose. 

Fairer advertising regulation 
CMA shaped changes to advertising 
compliance, strongly advocating for 
greater flexibility on vitamin naming 
conventions and pushing the TGA to 
redirect compliance resources towards 
high-risk illegal goods and serious 
advertising non-compliance. CMA 
continues to influence the forthcoming 
review of the Therapeutic Goods 
Advertising Code. 

Export access and 
diversification 
CMA worked with Austrade, DFAT and 
overseas regulators to help members 
navigate tariffs, customs barriers 
and shifting regulatory settings. Wins 
included CMA’s contribution to restoring 
krill oil exports to China, facilitating 
foreign manufacturing registrations 
in India, and supporting members 
in Vietnam, Indonesia and Thailand. 
CMA also led the Australian Pavilion at 
Healthplex Expo in Shanghai, promoting 
Australia’s world-leading complementary 
medicine sector. 

To find more about CMA’s 
achievements for industry, the 
Regulatory Outcomes Report is 
available on the CMA website.

34

2
0

2
5

 C
M

A
 I

N
D

U
S

T
R

Y
 S

N
A

P
S

H
O

T



Outlook

Australia’s complementary medicines industry 
is well positioned for sustained growth over the 
next five years, supported by strong domestic 
demand, expanding international markets, and 
continued consumer confidence in product 
safety and quality. Industry revenue is projected 
to rise from $6.3 billion in 2025 to $7.44 billion 
by 2030, underpinned by innovation, digital 
transformation and growing global recognition 
of Australian-made health products.1 

Exports are expected to remain a major growth driver. Demand 
across Southeast Asia, particularly in Vietnam and Thailand, is 
strengthening as consumers seek trusted, high-quality Australian 
brands. Continued trade diversification and the expansion of 
free trade agreements will further improve resilience and reduce 
reliance on any single market. 

At home, consumer demand is evolving toward targeted 
wellness – with increasing interest in supplements that support 
sleep, mental wellbeing, energy, immunity and beauty-from-
within. These trends are reinforced by ongoing innovation in 
convenient and enjoyable formats such as gummies, powders and 
personalised packs, which are reshaping how Australians integrate 
complementary medicines into daily life. 

Digital engagement will continue to shape how consumers 
discover, purchase and manage their health. Australians are 
embracing apps, online platforms and wearable technology to 
track wellbeing, inform purchase decisions and seek credible 
information about product safety and efficacy. This shift 
presents significant opportunities for evidence-based brands to 
strengthen consumer trust and connection through transparent, 
data-driven engagement. 

Healthy ageing and longevity are set to define the next era of 
growth. With one in four Australians projected to be over 60 
by 2050, demand for products that support mobility, cognitive 
function and vitality will intensify, creating new opportunities for 
innovation in nutrition and supplementation. 

Sustainability and responsible manufacturing will also remain 
central to the industry’s long-term success. Australian producers 
are investing in cleaner production methods, traceable ingredients 
and environmentally conscious packaging, reinforcing the sector’s 
reputation for quality, integrity and environmental stewardship. 

As prevention and wellbeing become defining pillars of healthcare, 
complementary medicines will continue to play a vital role in 
helping Australians live healthier, longer lives – supporting national 
health goals while contributing to high-value manufacturing, skilled 
employment and export success.

Australia’s complementary 
medicines industry is 
forecast to grow from

Australian 
producers 
are investing 
in cleaner 
production, 
traceable 
ingredients 
and eco-
friendly 
packaging. 

By 2050, one in four Australians 
will be aged 60 or older. 

$6.3 billion in 
2025 to $7.44 
billion by 2030
(CAGR 3.4%)

35

2
0

2
5

 C
M

A
 I

N
D

U
S

T
R

Y
 S

N
A

P
S

H
O

T



CMA membership

Complementary Medicines Australia (CMA) 
is the peak industry body for the $6.3 billion 
complementary medicines supply chain in 
Australia.

Our members span the entire supply chain, including 
manufacturers, raw material suppliers, wholesalers, distributors, 
exporters, retailers and regulatory consultants.  

CMA advocates for a strong, sustainable industry by promoting 
appropriate regulation, supporting innovation and research, and 
upholding the highest standards of safety and quality. We work 
closely with the Therapeutic Goods Administration (TGA), as 
well as other government agencies including Austrade and the 
Department of Foreign Affairs and Trade.  

We are committed to ensuring consumers have access to safe, 
high quality products. We advocate for our industry, promote 
research and innovation, and uphold the highest regulatory 
standards.  

Why join CMA?
As the peak industry body for complementary medicines in 
Australia, CMA is widely recognised for its strong reputation 
and trusted relationships with industry leaders and regulatory 
authorities, including the Therapeutic Goods Administration (TGA).  

By joining CMA, you align your business with a respected 
organisation that stands for quality, innovation and excellence.  

Membership signals to your peers, customers and stakeholders 
that you are committed to the highest industry standards and 
ethical practices, enhancing your credibility and brand reputation 
in the marketplace.

What does CMA membership 
include? 
Advocacy and influence  
Be heard at the highest levels: We represent your voice to 
government, ensuring industry priorities are front and centre in 
policy decisions. Our expert team of regulatory professionals 
sits on key government committees, including TGA policy and 
technical working groups. This allows us to directly influence the 
development of new regulations and guidelines that affect your 
business.  

Through our strong advocacy, we’ve delivered significant wins for 
our members, such as market exclusivity for new ingredients and 
support for research initiatives.  

Shape the future  
Shape policy: By participating in our committees or working 
groups, you can play an active role in shaping the regulations and 
industry policy that directly impacts your business.  

Shape the industry: Collaborate with peers and policymakers to 
advance industry standards, advocate for sustainable practices, 
and foster innovation. Together, we can drive policies that support 
growth and protect our industry. 

Exclusive industry resources and support 
Specialised industry insights: Receive exclusive updates, technical 
alerts, and relevant regulatory information, covering compliance, 
market trends, and regulatory changes.  

IMgateway access: Complimentary access to IMgateway, an 
online hub of peer-reviewed, evidence-based resources from over 
700 medical journals.  

Networking and events 
Connect with industry leaders: Attend exclusive events, including 
our Annual Conference and Industry Awards, Innovation Day, and 
networking events, where you can promote your business, products 
and services to a targeted audience and build valuable relationships.  

Healthplex Australian Pavilion: CMA hosts the prestigious 
Australian Pavilion at Healthplex in China, providing an exclusive 
platform to showcase your products and connect with international 
buyers and partners in one of the world’s largest markets for 
complementary medicines. Access to exhibit at this high-profile 
event is available exclusively to Australian-based CMA members. 

Collaborate and contribute 
Engage with industry peers through working groups, networking 
sessions, and leadership opportunities. 

To learn more and to join CMA, contact  
membership@cmaustralia.org.au
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CMA events

CMA hosts and participates in a dynamic 
calendar of industry events, providing members 
with valuable opportunities to connect, learn and 
contribute to shaping the future of holistic health. 

CMA Annual Conference and Industry Awards 
The CMA Annual Conference is the premier gathering for 
Australia’s complementary medicines industry. The full-day 
program features an engaging lineup of keynote speakers, 
panel discussions and expert presentations on the latest trends, 
challenges and opportunities shaping the sector.  

Alongside the conference sessions, a dedicated exhibition area 
showcases a wide range of member companies, highlighting 
their products, services and innovations. The day culminates in 
the prestigious CMA Annual Industry Awards Gala Dinner, which 
recognises and celebrates the outstanding achievements and 
contributions of members across the industry. 

CMA Innovation Day 
CMA Innovation Day highlights the latest breakthroughs and 
emerging trends across complementary medicines. With a curated 
program of speakers and expert panels, the event encourages 
collaboration and a culture of innovation, spotlighting technologies 
and research that are shaping the future of the sector. 

  

Member learning and regulatory programs 
CMA provides members with up-to-date education and regulatory 
insights through targeted events and professional development 
programs. In 2025, CMA hosted a series of webinars on key 
compliance topics, including competition law and modern 
slavery, while a new series of seminar programs will launch in 
2026, including an introduction for those new to the sector, and a 
workshop exploring pre-, pro- and postbiotics. CMA also plans to 
expand these sessions into a broader suite of member training and 
regulatory engagement activities in the coming year. 

Healthplex Expo 
CMA continues to host the Australian Pavilion at Healthplex in 
Shanghai, a premier trade exhibition for complementary medicines 
and health products in China. The Pavilion offers Australian 
members a powerful platform to showcase their products to 
international buyers and reinforces Australia’s reputation for quality, 
safety and innovation. 

Member networking events 
In 2025, CMA introduced a series of member networking events 
across Australia, providing a relaxed forum for members to share 
insights, exchange experiences and collaborate on common 
challenges. 

Other events 
Alongside these flagship activities, CMA participates in key 
industry gatherings around the world, ensuring our sector 
remains visible, influential and connected. These events provide 
opportunities to showcase Australian products and services, build 
international networks, and stay at the forefront of global trends in 
complementary medicines. 
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Member testimonials

“CMA acts as a powerful collective voice for our 
industry, ensuring that complementary medicine 
businesses are supported and well-represented. The 
association’s dedication to fostering industry growth 
and ensuring high standards resonates deeply 
with us, and their ability to influence policy and 
legislation has been invaluable. One of the standout 
benefits of being part of CMA is the opportunity 
to sit on industry committees and work directly 
with peak government departments and bodies. 
This direct involvement allows us to contribute to 
shaping the future of the industry while ensuring 
our voice is heard at the highest levels. Additionally, 
through CMA, we often ‘hear it first’ regarding policy 
updates or regulatory changes, well before formal 
government announcements. This early access to 
critical information provides us with a competitive 
edge and the ability to stay ahead of industry 
developments.” 

Patrick Antolak, Global Director of Business 
Development, TSI Group

“CMA membership connects Lavida to valuable 
insights, new opportunities, and a collaborative 
industry network. It opens doors to valued 
partnerships, keeps us informed, and fosters a 
supportive community where collaboration and 
advocacy drive the growth and success of  
Australia’s complementary medicines industry.”

Natasha Flynn, Business Development Manager, 
Lavida Pharmaceuticals 

“I have been a member of CMA for most of the years I 
have worked in this industry and feel it is an essential 
part of ensuring our business is abreast of important 
industry developments and activities. Contributing 
to regulatory and export related matters through 
their committee’s and member alerts helps me 
develop a wider range of business opportunities and 
fundamentally make better decisions.”

Ross Norris, General Manager – APAC, 
Aker BioMarine

“

”

As both a national retailer and a brand owner, CMA membership is 
invaluable to Go Vita Group. From a retail perspective, timely insights 
into changes to legislation and regulations directly affecting the 
products we sell help us to prepare, adapt, and support our store 
network with confidence. Having early visibility and clear guidance 
from CMA ensures we can continue to provide safe, compliant, and 
trusted products to our customers. From a supplier perspective, CMA’s 
advocacy and technical expertise give us a strong foundation to grow 
our own brands. The ability to engage with government, contribute to 
industry discussions, and access expert advice on regulatory reform 
means we can navigate challenges more effectively and identify new 
opportunities. Ultimately, CMA membership strengthens our ability to 
serve our communities across Australia.”  

Ann Cattelan, CEO, Go Vita Group
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CMA Members  
as at November 2025

Activated Probiotics

Activ’Inside

ADM Australia

Additive Solutions

Advanced Wellness 
Regulatory Solutions

Aker BioMarine

Algalif

Amway of Australia

Appharma Consulting

Arjuna Natural

Atomic Regs

Australian by Nature

Australian Laboratory 
Services

Australian Organic Health of 
Forest Park

Avicenna Consulting

AWS360

Balchem

BASF APAC

Bio Concepts

BioGrowing Probiotics

Biogrund

BJP Laboratories

Blackmores Group

Bluegum

Botanic Healthcare

Brenntag

bWellness (a wholly owned 
subsidiary of Nuchev)

Caruso’s Natural Health

CeeBe Health & Nutrition

Chemist Warehouse Group

CN Quality Consulting

Complementary Medicines 
Group

Comvita Australia

Designs for Health

Direct Selling Australia

dsm-firmenich

DTS Regulatory Consultants

Eimele

Engel Hellyer & Partners

Eurofins

Euromed S.A

Evelyn Faye Nutrition

Evidence Based Probiotics

Exergy 

EZZ Life Sciences

Factors Group

Ferngrove Pharmaceuticals

Forte Information Solutions

Fountain Health & Bulk 
Foods

Freemen Nutra Oceania

GC Rieber Oils Australia

Gelita Australia

Givaudan

GMP

Gnosis by Lesaffre

Go Vita Group

Grøntvedt Biotech

Hawkins Watts Australia

Healthcare Product 
Specialists

Health Ingredients Co.

Henniger Health Consulting

Herbalife Australasia

Herbs of Gold

Hivita Happy Energy

Homart Pharmaceuticals

HPTLC Association

IFF

IMCD - Network Nutrition

In Focus

Ingredients Plus

Insurance Made Easy

Integria Healthcare

Interclinical Laboratories

JS Health Vitamins

Kaneka Corporation

Kerry Ingredients

Key Sun Laboratories

Lavida Pharmaceuticals

Legacy Health Consulting

Life Space Group

Lipa Pharmaceuticals

Longevity Life Sciences

Lonza

McPherson’s Consumer 
Products

Melrose Health

Metagenics

Morinaga Nutritional Foods

National Institute of 
Complementary Medicine

National Pharma Pack

Natural Product Centre

Natural Solutions

Nature’s Sunshine Products 
of Australia

Neo Health 

Novonesis

NXT USA

Oak Consultancy

Opella

Optimal RX

Owen Homoeopathics

Pacific Resources

Pathway International

PharmaCare Laboratories

Pharmaceutical Plant 
Company

Pharmako Biotechnologies

Phytomed Medicinal Herbs

Prestige Blending

Proxima Holistics 
Management

Queanbeyan Mega Health

R & J Nutrition

R & T Australia

Sabinsa AU

Sacco System Australia

Sensient Technologies

Sirio Pharma

Skuny BioScience

Smart Collaboration

Spectrumceuticals

Stiltec

Sunnyfield

Swisse Wellness

Symrise

The 6am Agency

The Beauty Chef

The Continental Group

The Hut Group

Trade Health

Transchem

Trapeze Associates

TSI Group

Unibio Probiotics

Unicorn Natural Products

USANA Australia

Vidya Australia

Vitaco Health

Vitex Pharmaceuticals

Wecare Probiotics

Weleda Australia

Well Founded

Yara Law

Young Living Essential Oils

Zeus Hygia Life Sciences
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